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What is a brand and why
it matters?
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Brand Positioning
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Brand Positioning

STEWARDS OF
TRANSFORMATION

RESILIENT

WELCOMING

POSITIONING STATEMENT

BRAND PILLARS

MEANINGFUL
CLIMBS

BRAND TONE

MINDFUL | ENTERPRISING

DELIBERATE
MOMENTUM

RIGOROUS

UNDAUNTED
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How we got here? Brand Messaging Initiative
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Brand Positioning Statement

Internal code
Must contain fundamental truth
Must have multiple proof points

Essence of a brand platform
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Brand Positioning Statement

The University of California, Riverside Is a place
where everyone Is fluent in the future.
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Future Fluent

We have Invested in a way
others haven’t conceived.
And through relentless
focus on Iinnovation and
evolution, we are able to
have an unimaginable
Impact.
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Future Fluent

Our deep comprehension
of our context — what's
now and what's next,
prepares us to tackle the
world’s greatest
challenges.
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Brand Pillars

Who We Are
What We Do
How We Do It
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Brand Pillars

Who We Are: Stewards of Transformation

We are in the pursuit of creating something better
through a deep comprehension of the past, present,
and future. It's in our DNA to ensure that we create
an environment and structure that fosters
innovation to solve our community's and world's

greatest challenges.
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Brand Pillars

What We Do: Meaningful Climbs

Simply put, we believe that the journey we have
chosen is worth it. But for us it's an aim worth
climbing after, chasing, and scraping. It's not about
the glory or the fame; but rather the impact that
radiates.
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Brand Pillars

How We Do It: Deliberate Momentum

Our goals are lofty. They're high and they're mighty;

but they are the ones our community deserves. And

they come with an intention and deliberateness that
can only be found at an institution that has been
dedicated to elevating everyone like UC Riverside.
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Brand Tone

Our Personality
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RESILIENT WELCOMING

Our students,
faculty and staff
have grit, and can
persevere any
challenge that
comes their way.

Brand Tone

Though we're at the
top of our game, we
believe that we can
only get better by
being inclusive and
approachable.

MINDFUL

Everything we do is
thought out
meticulously. We
want to ensure that
we are cognizant of
our context and
maximize impact.

ENTERPRISING

We are energetic
and resourceful
when it comes to
tackling the biggest
challenges that face
our world.

RIGOROUS

We are an
academic force to
be reckoned with -
delivering on the
highest level and
seeking to attract
like-minded
individuals

UNDAUNTED

We are confident
with our standing in
American higher
education. Barriers

do not intimidate us.
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Brand Messaging

Know Your Audience
Customize Your Message
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UCR Brand Handbook

Core Message Platform

UC Riverside Is a university on the rise, powered by an
entrepreneurial spirit, a record of iInnovation and results, and a
commitment to excellence and collaboration across disciplines. We
are a diverse, inclusive, globally focused community that reflects
California’s many cultures and perspectives. And we are creating a
new model for what a great public research university can do in the
world.
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UCR Key Audience Segments

* Prospective Undergraduate Students
» Prospective Graduate Students

* Alumni

» Current and Prospective Donors

» Higher Education Community

[TH RIVERSIDE



BRAND 101

Prospective Student Messages

Goal: CHANGING THE NARRATIVE
Top Tone Words: WELCOMING, RIGOROUS

* The University of California, Riverside i1s America’s Fastest Rising university. Washington
Monthly (2020) ranked UCR 27 among all institutions, and No.15 among top public universities.

We're also proud to be ranked the nation’s leader for social mobility by U.S. News (2021).

*Join us, and you’ll be part of the most prestigious public university system in the nation.
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Admissions
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Admissions

A Aosssons

Let Your Amazing Journey Begin

s one of the most highly ranked academic institutions in the country, we inspire our students to dream
big, push boundaries, defy the odds, and blaze new trails. Our undergraduate and graduate programs are
led by dedicated, award-winning faculty who engage students in experience-based learning and research,
Our welcoming, innovative, entrepreneurial campus community embodies the very best of California.

UC Riverside s one of the most ethnically diverse and inclusive research universities in the nation
We have been named the third-best college for Hispanics in the country (BestColleges.com, 2016), We are

also an Asian-American, Native American, and Pacific Islander Serving Institution (AANAPISI)

At UCR, 86% of undergraduate students recerve financial aid and 70% of those who receive aid have their

full fees covered by grants and/or scholarships, Learn more about UCR Anancial Aid &

Whether you're aiming for graduate or professional school or are looking ahead to succeed in your career,
UCR i1s the right place to help you achieve your goals.

RELATED TOPICS

Admissions »
Undergraduate Admissions »
Graduate Admissions »
International Admissions »
Transfer Admissions »

Cost »

At UCR, we'll challenge you with our
world-class faculty, including two Nobel
laureates, a Pulitzer Prize winner,
countless social activists, and world
Influencers. You'll find a kaleidoscope of
faces, narratives, and cultures that
celebrate the differences that define
and the journey that unites us. We're
glad you're here — now let's see what
special experiences we can add to your
story.
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Donor Messages

Goal: DEMONSTRATING IMPACT
Top Tone Words: WELCOMING, ENTERPRISING

We're passionate stewards of student success and are devoted to ensuring their
collective futures continue to be bright both here in our community and out in the
world. Giving to UCR — at any level — means supporting a number of worthy causes,
such as the research of an undergraduate student who couldn’'t even fathom
contributing to [specific] work this important before attending UCR, scholarships for
first generation students, and so much more. Join us.

[TH RIVERSIDE
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Higher Ed Community Messages

Goal: SETTING THE STANDARD
Top Tone Words: ENTERPRISING, UNDAUNTED

The No. 35 ranked public university in the U.S., 13th best university in the West and in the
Top 30 of public institutions contributing to the public good, UC Riverside has been
delivering on its mission to develop a meaningful student experience. With more than 60
years of real-world, high-impact research conducted by award-winning faculty — including
two Nobel Prize winners — UCR not only enriches the environmental, economic, social and

cultural future of its students; but serves as a benchmark for the future of public
Institutions in California and the world.

[TH RIVERSIDE
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Are we a Branded House, or
a House of Brands?
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Branded House Model

Expresses I1ts value proposition in a
single, unified voice, presented
under the main umbrella, turning
the sub-brands into variants of the
main brand.
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Branded House Model

Fed:-x

Express

Corporation

Custom Critical -

Fed

Trade Networks
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Branded House Model

PROS: CONS:

* |t Increases brand awareness. All sub- * A one-size-fits-all strategy might not work
brands share same goals, values and for some sub-brands that require an
messages. individual brand uniqueness.

* As the main brand grows, the sub-brands * They all share a reputation. If one brand
automatically receive recognition. suffers a backlash all brands suffer.

* Each individual part participates on
building and growing the brand.

* Focusing brand marketing (and marketing
spending) on a single brand strategy and
brand image is a financial advantage.

[TH RIVERSIDE
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House of Brands Model

There are many varied value
propositions and services, and
they are marketed under separate
brands, which have their
own Identities.

[TH RIVERSIDE
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House of Brands Model
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House of Brands Model

PROS: CONS:

* If a free-standing brand goes through a * The strength of the parent brand won't be
crisis, it doesn’t affect the other brands attributed to the sub-brands.

* Full liberty for each sub-brand to creating * Every brand needs its own strategy,
their own identity Identity and marketing activities making it

L . a financial disadvantage.
* Presence in different market/services g

niches, targeting different audiences * Some people may be unaware that some
of the brands are connected.

[TH RIVERSIDE
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We are a Branded House

Brand strength i1s more easily attainable under
the guise of a branded house.

Our goal Is to enhance both visibility and
reputation.

The institution channels its financial and labor
resources toward strengthening a single brand,
rather than diluting resources that compete in the
building of multiple brands.

[TH RIVERSIDE
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Rising Institution

m RIVERS I DE Forward Momentum

Meaningful Climbs
Present to Future

Forward Momentum Rising Ray of Light

B o - m R I VE R s I D E
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Full color on light or white backgrounds One color on light or white backgrounds Full color on light or white backgrounds One color on light or white backgrounds

UC
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Full color on blue or dark backgrounds One color on blue or dark backgrounds
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Full color on blue or dark backgrounds One color on blue or dark backgrounds
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———————————————————————————————

Full color on light or white backgrounds One color on light or white backgrounds
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Full color on blue or dark backgrounds One color on blue or dark backgrounds
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Full color on gold background One color on gold background
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Pantone 428c

Pantone 293c Pantone 1235c
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. . Pantone 2925c
Proportional color use recommendation:
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Lorem ipswm doloribus est
colioboratur eras

THE NATI[]KJ’S LEADER
FOR SOCIAL MOBILITY

Larem ipsum doleribus est colleborotur eras
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LEADER FOR
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DIVISION OF

STUDENT AFFAIRS

2025 Strategic Plan
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MASTER’S PROGRAMS

VIRTUAL OPEN HOUSE

TUESDAY, APRIL 20
9:30 PM
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PRINT

Pantone

Standardized color inks. Used for
offset printing only. Used in one or
two color jobs. Ideal for Stationery.

PRINT

BRAND 101 | UCR COLOR PALETTES | SPECIFIC USE FOR PRINT OR DIGITAL

DIGITAL/ONSCREEN

CMYK

Cyan, Magenta, Yellow, and Black.
ldeal for full-color pieces.

RGB

Specific to digital applications only.
Mobile devices, computer monitors
and TV screens.

WEB/ONSCREEN

HEX

Hexadecimal color. Used for web.

003da5 UCR Blue.

[TH RIVERSIDE



BRAND 101 | UCR TYPOGRAPHY

HEADERS

RIFT

LIGHT, REGULAR, MEDIUM, DEMI, BOLD
[ ONLY ALL CAPS AVAILABLE )

~~
~J HEADERS AND BODY COPY

Fira Sans

Light, Book, Regular, Medium, SemiBold,
Bold, Extra Bold

SERIF ALTERNATE TO FIRA

EB Garamond

Regular, Medium, SemiBold,
Bold, Extra Bold

HEADERS

E)swa\d

txtra Light, Light, Regular, Medium,
SemiBold, Bold

GOMPARISON BETWEEN RIFT AND OSWALD
COMPARISON BETWEEN RIFT AND OSWALD
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BRAND 101 | STATIONERY LETTERHEAD

Primary Version Primary Version with Seal Alternate Version Alternate Version with Seal

342 Watkins Hall

Riverside, CA 92521

[T RIVERSIDE e I8 RIVERSIDE s st [T RIVERSIDE [T RIVERSIDE

DEPARTMENT OF ANTHROPOLOGY 520 UNIWERSTY AVENUE 342 WATKING HALL, WWERSWE A 8250 DEPARTMENT DF ANTRROPOLOGY 900 UNIVERSITY AVENUE 342 WATRING HALL, RWERRIDE, LA 8267

WWW UCR EDY - TEL: BSI-B27-3472 ¢« FAR: 051-027-8847 WWW UCR EDU  «  TEL: BSI-B27-3472 « FAX SSL-D27 0047
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BRAND 101 | STATIONERY BUSINESS CARDS | HORIZONTAL OPTION

Horizontal Standard Version

mRIVERSIDE

MARLAN AND ROSEMARY BOURNS
COLLEGE OF ENGINEERING

Dr. Johnathan Richardson
Director of Stategic Operations

Tel: (951) 827-1012 1234 University Village
Fax: (951) 827-1022 900 University Avenue
jrichardson@ucr.edu Riverside, CA 92521
www.ucredu

Front

Back Option 1

Back Option 2

Vertical Standard Version

Both vertical standard and alternate version offer two options for the back of the card.

Front Back Option 1 Back Option 2

mmvmsme

MARLAN AND ROSEMARY BOURNS
COLLEGE OF ENGINEERING

Dr. Johnathan Richardson
Director of Stategic Operations

Tel: (951) 827-1012
Fax: (951) 827-1022
jrichardson@ucredu

1234 University Village
900 University Avenue
Riverside, CA 92521
www.ucredu

Vertical Alternate Version
Both vertical standard and alternate version offer two options for the back of the card.

Front Back Option 1 Back Option 2 m R I VE Rs I D E
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MARLAN AND ROSEMARY BOURNS
COLLEGE OF ENGINEERING

Dr. Johnathan Richardson
Director of Stategic Operations

Tel: (951) 827-1012
Fax: (951) 827-1022
jrichardson@ucredu

1234 University Village
900 University Avenue
Riverside, CA 92521
www.ucredu
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Horizontal Standard Multiple Affiliations

mRIVERSIDE

MARLAN AND ROSEMARY BOURNS
COLLEGE OF ENGINEERING

Dr. Johnathan Richardson
Director of Stategic Operations

Tel: (951) 827-1012 1234 University Village
Fax: (951) 827-1022 900 University Avenue
jrichardson@ucr.edu Riverside, CA 92521
www.ucredu

Front

[@RlVERsmE

MARLAN AND ROSEMARY BOURNS
COLLEGE OF ENGINEERING

Dr. Johnathan Richardson
Professor of Anthropology

Tel: (951) 827-8501 1234 University Village
Fax: (951) 827-8650 900 University Avenue
jrichardson@ucr.edu Riverside, CA 92521
www.ucr.edu

Back

Horizontal Standard Two Languages

WRIVERSIDE

MARLAN AND ROSEMARY BOURNS
COLLEGE OF ENGINEERING

Dr. Johnathan Richardson
Director of Stategic Operations

Tel: (951) 827-1012 1234 University Village
Fax: (951) 827-1022 900 University Avenue
jrichardson@ucr.edu Riverside, CA 92521
www.ucredu

Front

WRIVERSIDE

MARLAN AND ROSEMARY BOURNS
COLLEGE OF ENGINEERING

Dr. Johnathan Richardson
Director de Operaciones Estrategicas

Tel: (951) 8271012 1234 University Village
Fax: (951) 827-1022 900 University Avenue
jrichardson@ucr.edu Riverside, CA 92521
www.ucredu

Back
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< ucriversideofficial A

1,741 33.7K 266
Posts  Followers Following

UC Riverside
Highlander life on campus, in the community,
and #ucraroundtheworld. Share your moments
using #UCRiverside and don't forget to tag us
in your stories @

linktr.ee/ucriversideofficial

900 University Ave, Riverside, California
Followed by therunningsloth, crmckenzie8
and 15 others

Following v

> CHANCELLOR »
o WELCOME L
3 -

Message Contact

Fall decisions Winter quar... COVID test Firstday  Zoom back...

11:37

< Chrome

UC Riverside @
@UCRIverside

The official UC Riverside campus Twitter feed.
News, headlines and more. Talk to us.

@ Riverside, California ¢ ucr.edu

Joined February 2009

215 Following 41.1K Followers

= Followed by UCR Science News, City of
LR )

Riverside,CA, UCR Careers, and 4 others

Tweets Tweets & replies  Media Likes

¥ Pinned Tweet
UC Riverside @ @UCRIiver...-2/23/21 -
‘ This morning, the campus community
received an email about fall quarter.
While in-person operations will likely
ramp up, the campus will continue to
incorporate public health and safety

measures. Read the full statement here:
atu.cr/3kf3Xjf

GAMPUS

& m.facebook.com

'
AW

JIALARANAVAN

\

UC Riverside @
College & University

B¢ Watch Video (~]

Request an appointment

Home About Photos Videos Reviews Ever

UC Riverside @

Focusing on undocumented students is not enough, say
authors of a new report that reveals disparities among
undocumented students — and identifies one group that's
been left out. http://atu.cr/3bfNhVS

PRODUCT
OF
IMMIGRANTS
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UC Riverside @
@UCRIverside

The official UC Riverside campus Twitter feed.
News, headlines and more. Talk to us.

© Riverside, California (%’ ucr.edu
Joined February 2009

215 Following 41.1K Followers
’&ﬂ.. Followed by UCR Science News, City of
I a B Riverside,CA, UCR Careers, and 4 others

Tweets Tweets & replies Media Likes

& Pinned Tweet

UC Riverside @ @UCRIver...-2/23/21 -+
. This morning, the campus community
received an email about fall quarter.
While in-person operations will likely
ramp up, the campus will continue to
incorporate public health and safety

measures. Read the full statement here:
atu.cr/3kf3X|f

ICONS CONSISTENCY

Follow

UCR CHASS

@ucrchass

College of Humanities, Arts, and Social Sciences
(CHASS) at University of California, Riverside.
Tweets are by CHASS Marketing &
Communications. #UCRCHASS

© University of California, Riverside
& chass.ucr.edu Joined April 2018

2,651 Following 1,194 Followers

Followed by UCR Careers, UC Riverside,
and UCR Science News

Tweets Tweets & replies  Media Likes

& Pinned Tweet
UCR CHASS @ucrchass- 2d

m All #UCRiverside employees are now
eligible to obtain a COVID-19 #vaccine.

How to verify employment and find a
vaccine clinic: ow.ly/kTmh50DPj1t

UCR Alumni
@UCRAIum

Tweeting UC Riverside alumni stories, news, and
events. @ us your alumni story!

© Riverside, CA &’ alumni.ucr.edu
Joined April 2009

256 Following 1,712 Followers
3 @ Followed by UCR Careers, UCR Science
@; "4 News, Jennifer A. Merrett, and 2 others

Tweets Tweets & replies  Media Likes

UCR Alumni @UCRAIum-23h
@ The Office of Technology Partnerships
and the Blackstone LaunchPad and
Techstars invite you to attend
"Empowering Women Entrepreneurs on
Their Journey" hosted by successful
entrepreneurs, community leaders, and

faculty members, March 8-11. Register
at Inkd.infgh2xTmY

D 2l 6D
ﬁn’ “a%
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UC Riverside @

College & University
Watch Video
Request an appointment
Home About Photos Videos Reviews Ever
UC Riverside @

Focusing on undocumented students is not enough, say
authors of a new report that reveals disparities among
undocumented students — and identifies one group that's
been left out. http://atu.cr/3bfNhVS
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<4 Chrome
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UCR University Communications @
@UCRIverside

The official UC Riverside campus Twitter feed.
News, headlines and more. Talk to us.

© Riverside, California (§’ ucr.edu
Joined February 2009

215 Following 41.1K Followers

& ! Followed by UCR Science News, City of
4@3 Riverside,CA, UCR Careers, and 4 others

Tweets Tweets & replies  Media Likes

& Pinned Tweet

UC Riverside @ @UCRIver...-2/23/21 -+
w This morning, the campus community

received an email about fall quarter.
While in-person operations will likely
ramp up, the campus will continue to
incorporate public health and safety
measures. Read the full statement here:
atu.cr/3kf3X|f
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ACQUIA CLOUD AND DRUPAL
PRNTEEEE e * All templates contain already the
visual look and feel; including

available colors, fonts, and general
page structure.

[T RIVERSIDE ‘ Acquia Cloud and Drupal
fsereation Techngiogy Soletions (I7%? 3ad University Commanication

* Two themes to choose from and
multiple regions to organize and
design the content.

UCR's Website Management System

Request a Site Launch a Site Zoom Training & Online "How To"
Workshops Guide °

Templates and and components give
enough flexibility to create sites with a
differentiated personality but still keep
a clear identification with the
Institutional brand.

WEBSITES.UCR.EDU
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Full color on light or white backgrounds One color on light or white backgrounds Full color on light or white backgrounds One color on light or white backgrounds Full color on light or white backgrounds One color on light or white backgrounds

Full color on blue or dark backgrounds One color on blue or dark backgrounds Full color on blue or dark backgrounds One color on blue or dark backgrounds Full color on blue or dark backgrounds One color on blue or dark backgrounds

Full color on gold background One color on gold background

Full color on gold background One color on gold background

One color on gold background

Full color on light or white backgrounds One color on light or white backgrounds
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UNIVERSITY OF CALIFORNIA, RIVERSIDE Q, search
[TH RIVERSIDE srand ientity

HOME VISUAL IDENTITY ¥ PLATFORM ¥ EDITORIAL ¥ SIGNAGE ¥ CHANNELS DOWNLOADS

L

The UCR Brand « Brand Handbook

WHY OUR BRAND MATTERS

As a member of America’s most prestigious public university

o
system, UC Riverside is one of the most dynamic campuses in the 2 P ow e r l a I m S
nation. C

To convey an image consistent with who we are and to communicate effectively with many diverse
constituents and key stakeholders, UC Riverside has established a unified institutional brand and

_ R - Digital Publications
« UCR Style Guide

« Social Media Resources

* Visual Identity Guidelines & Design Resources

A brand is much more than a name or logo. A strong brand defines our strengths, captures the essence of mRIVERSWE
our shared identity, and tells our unique story. It significantly enhances the collective impact of our

campus communications efforts, enabling UCR to more effectively compete in a crowded marketplace for VISUAL ID MANUAL . Te m lates
new students, faculty, and funding resources. It elevates our institutional reputation by reinforcing our

most distinctive qualities, assets, and accomplishments.

This brand site is designed as a resource for anyone who writes, edits, or designs content for or speaks DOWNLOAD CAMPUS BRAND TOOLKIT

publicly about UCR. Consistent use of these resources helps ensure that UC and UCR policies and
guidelines are being properly applied to official stationery, business cards, signage, university websites,
seals, products, publications, and other official collateral. Explore the UCR Brand Book & for message
guidance and institutional power claims customized for select audiences.

Would your campus unit like to request a logo updated with UCR's new brand identity? To request college,
school, and center logos, contact the appropriate marketing communication manager. All other campus

departments and organizations may request logo files or contact University Communications at DOWNLOAD NOW

universitycomm@ucr.edu & or (951) 827-9101.
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[TH RIVERSIDE



Brand 101

Thank You

[T RIVERSIDE



