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01 Raw Data Real Moves
Turning Insight to Action 



78%  
Piece of Pie

of college-bound high school 
students said that social 
media influenced their 
decision- making process 
when choosing a college.

Ruffalo Noel Levitz

https://learn.ruffalonl.com/rs/395-EOG-977/images/2019_National_Student_Satisfaction_Report_RNL-005.pdf


of parents said they had 
visited a college or 
university's social media 
account.

75%

said that a university's social 
media presence would have 
an impact on their child's 
decision to attend.

37%

The Conference Board

https://www.conference-board.org/publications/publicationdetail.cfm?publicationid=7088


Data Driven Strategy
ROI 8x 
Data-driven personalization and decision 
making produces 5-8X the ROI on non 
data decision

30% 
Reduction
total cost of student acquisition and total 
paid spend

50% Increase
Optimized content and post timing 
increases baseline engagement by 20% - 
50% 

Source: McKinsey, Hootsuite, BCG



02 Social Stats that Slap
Numbers that Talk
Insights that Walk 



Metrics that Matter 

  Engagement Rate

Reach vs Impressions

Sentiment Score

Share of Voice

  Click Through  Rate Conversion Metrics

   YoY Performance Follower Growth 



Building relationships on social

  Engagement1 4 Brand Health & 
Sentiment

Awareness 
& Reach

2 Conversion & 
Website Behavior

3

● Likes
● Comments
● Shares
● Saves
● Video Views
● Completion Rate
● Story Replies
● Sticker taps

● Follower Growth
● Impressions
● Reach
● #hashtags
● Share of Voice

● Link Clicks
● UTM Tracking
● Traffic
● Form Fills
● RSVP’s
● Applications

● Volume of 
Mentions

● Sentiment
● Positive/Negative
● Keywords
● Emotion Analysis



Wondering if your engagement 
rates are high enough? 

Here are the industry averages 
across all major social networks 
as of April 2025 in Higher 
Education

Social is all about engagement and driving conversations! 



416K  
Fans & Followers

40M
Page & Profile Reach

24M
Page & Profile Impressions

36k
New Fans & Followers

6.85% 
Avg. Engagement Rate

138K
Shares to further amplify UCR

  2025 UC Riverside Partnership | Stats At a Glance

Source: HSE Analytics | UCR Enterprise |  Sept 1 2024 - June 30, 2025 

6K
Post Link Clicks



Instagram  is your priority 
social network for posts for 
this period. 

You’ve been busy!

1,850  total posts across 
all networks!

1,093 Instagram

260 Twitter

240 Facebook

79 LinkedIn

178 YouTube

Source: HSE Analytics | UCR Enterprise |  Sept 1, 2024 - June 30, 2025



Network Followers Growth

       LinkedIn 187K 9.1%

       Instagram 64K 15.9%

       Facebook 88K 1.2%

       X 43K -1.1%

       YouTube 33K 1.1K%

Audience Growth YoY (25 vs 24) 
.

Performance Review

Source: HSE Analytics | UCR Enterprise |  Sept 1, 2024 - June 30, 2025 vs Sept 1,  2023 - June 30, 2024  



UCR Flagship Top Posts Sept 1, 2024 - June 30, 
2025 

Impressions = 
38,242

Impressions = 
36,744 Impressions = 17,711 Impressions = 1,204

https://ow.ly/HtFR50SrUvM
https://ow.ly/HtFR50SrUvM
https://ow.ly/HtFR50SrUvM
https://ow.ly/HtFR50SrUvM


6.66% 8.34% 3.1% 4.19%

Post Engagement Rate 

Average Post Engagement 6.85%

Sept 1, 2024 - June 30, 
2025 



UCR vs Industry Benchmarks 

Source: HSE Analytics | UCR Enterprise |  Sept 1, 2024 - June 30, 2025 



SMART Benchmark

● Create + Test
● Watch + Listen
● Adapt + Pivot

● Past Performance
● Competitive Analysis
● Link Tracking 

● Diagnose the WHY
● Don’t Report
● Recommend

Evaluate

�� 📈📱

Turn Data into Action



03 Beyond the Scroll
What’s Hot, What’s Working,

What’s Next 



Hootsuite is a powerful social media 
performance engine that drives 
business success. 

● Insights:  Better understand your customers 

● Action:  Improve strategy and execution 

● Impact:  Drive results that matter to your 

business 



Trend Spotting Like a Pro 

 

The Future is Data Fluent

AI
Powered 
Insights

Real Time 
Social 

Listening

Personalized 
Engagement

Cross 
Platform 

Integration

Predictive 
Content 
Planning

1

2

3

4

5



Don’t chase 
trends, create 

them.

Social Listening
Identify Trends

Sentiment Based 
Content

Student Voices
Authentic Storytelling
Let student voices lead

Let your students 
take the mic.

Data Informed 
Campaigns 
Build Personas

Tailor Messaging
Insight driven Polls, Quizzes, 

Carousels

When data leads, 
impact follows.

TRENDJACKING TAKEOVERS PERSONAS

Scroll Stopping Strategy
starts here



Alpha Rising: Preparing for Gen A

Video First
● YouTube

● TikTok

● Shorts

● Gamified Content

● Community Driven 

Data Implications
● Test Quickly 

● Real Voices

● Real Stories

● AI Tools
● Predictive Content Planning 

Digital Natives
● Fast

● Intuitive

● Interactive

● On Demand Content

● Short Attention Span 
● Most AI-exposed generation

1 2 3



04 AI Meets ROI
AI-Powered Content
ROI-Proven Results



OwlyGPT

Your new AI 
assistant  for all 
things social.  
Get AI-powered insights, expertise and content 
creation where and when you need them - from 
an owl you trust.

Your new AI assistant is trained on your brand 
and industry with real-time access to social 
media data, ready to help you make more 
informed decisions, craft more effective 
content, and level up your social performance.



✔ Pulls from real-time social conversations 

✔ Spots relevant, post-worthy trends

✔ Knows your brand’s social voice (by channel!) 

✔ Understands your audience and 
target demographics 

✔ Posts approved content directly to your social 
channels so you never have to leave Hootsuite 

✖ Trained on outdated articles, 
blogs, and websites 

✖ Can’t spot new trends and topics 

✖ Doesn’t know your brand voice 

✖ Unfamiliar with your audience 

✖ Leaves your team copy-pasting 
between tools and tabs

OwlyGPT Other AI tools

👎
At a glance: What sets OwlyGPT apart 

Insights | OwlyGPT 



http://www.youtube.com/watch?v=lPSWPx4IwZw


Impact | Analytics

Social Performance Score 
Enhancements!

Weekly and Monthly Overview

Multi-account Selector 

Boost Button on Most Engaging Post 

Follower Growth Widget

Integration of Instagram Story Results

Improved Image Analysis

Hootsuite All PlansFebruary 25 Live



UCR Social Performance Score | Aug 2025 | Instagram 

Source: Hootsuite Analytics | SPS | Aug 1, 2025 - Aug 31, 2025 



Aug 2025 Instagram
Social Performance Score

Total Engagement 67K +31%

Impressions 2.4M +20%

Post Frequency 43 -29%

Follower Growth 2.1K +72%

Source: Hootsuite Analytics | SPS | Aug 1, 2025 - Aug 31, 2025 

Social Score and Insights



Source: Hootsuite Analytics | SPS | Aug 1, 2025 - Aug 31, 2025 

Social Score and Insights | Top Performing IG Post Aug 
2025 



Let Data Lead the Way

One size does not fit all

Benchmarking is power 

Let AI & automation elevate your strategy 

1

2

3

4

Social A+ Takeaways 



Questions



Appendix



Finding the Sweet Spot!

Value > volume. 3x / week - 2.86% engagement rate

Posting Frequency

Busy & consistent. 5-7x / week for ~5.6% engagement rate

Daily+ posts are key 7 to up to 9x / week for 2.3% engagement rate

Less is more. 1-4x / week for ~up to 4% engagement rate



Our research found that educational 
institutions post on Facebook more 
often than on other social platforms 
— an average of 4 times a week.

On Facebook, performance depends 
more on the content you post than 
on how often you post. However, 
institutions that posted three times 
saw a higher engagement rate of 
2.86%.

Posting Frequency X Engagement Rate 



On Instagram, you’re most 
likely to keep your audience 
engaged if you keep your 
posting schedule busy and 
consistent. 5-7 posts a week 
seems to be the sweet spot!

Posting Frequency X Engagement Rate 



On LinkedIn, institutions 
posting 9 times a week see 
the highest average 
engagement on their posts.

Posting Frequency X Engagement Rate 



… whereas on X (formerly Twitter), 
1-4 posts a week are enough to 
keep engagement rates high.

Posting Frequency X Engagement Rate 



Action | Engage

All PlansHootsuite Live

You can now invite followers to 
include a specific keyword when they 
comment on an Instagram post, 
triggering a range of automated 
comment replies and DMs. 

March 31

Automated DM Replies  
on Instagram!

Video 

https://share.vidyard.com/watch/YibNsXMAYvtcQE4bTiMZ9f

